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Quick Intro

. 17+ Years of Digital Marketing Experience

. Ex IAC, AT&T, Yahoo! & eBay

Since AdLift, consulted for PayPal, Walmart, Overstock, Box, Airbnb &
Bausch & Lomb

g @puriprashant
m in/prashantpuri

prashant@adlift.com
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We're going to cover

* Key Drivers of your Customer Acquisition Channel
* Effects of driving Organic Traffic/SEO to Customer Acquisition Costs (CAC)
* Slashing CAC by increasing traffic that converts via

* Competitor benchmarking

* Leveraging paid data

* Creating content that converts

* Publishing content via Content Lift
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The Customer Acquisition Funnel

(" CONTENT )

* Blog Posts
% Social Media Posts
* Landing Pages

» Videos
\_ )
(" CONTENT

* You vs. Competition
» Testimonials
» Promos/Discounts

\. J

@puriprashant

TOP OF THE FUNNEL

Awareness & Discovery

MIDDLE OF THE FUNNEL

Consideration

BOTTOM OF THE FUNNEL

Decision

 CONTENT )

» Case Studies
» FAQs

» Whitepaper
» Webinars

\. J

CHANNEL

e SEO
e Video Ads
e Cold Emails

e SEO
e Search Ads
e Social Media

Nurture Emails

* SEO

Form Fill Ads
Nurture Emails
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The Effects of Increasing SEO Traffic/Revenue on CAC
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As % of SEO Increases, CAC Decreases Significantly ADLEFT

RESEARCH
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SEO Is the Highest Driver of ROI Across Any Digital Channel

RESEARCH
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Paid CPCs are 3X to 50X+ Higher than SEO eCPCs
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SEO CPC

Finance (Investments)
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SHARE OF VOICE
&
COMPETITIVE BENCHMARKING
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Competitor Content Gap Analysis To Drive Meaningful Insights

Channels overview -
= Nov 2023 - Jan 2024 £ Worlkdwide “, All traffic

Organic vs. Paid +

77 Nov 2023 - Jan 2024 ) Worldwide
@ schwabcom @ fdeltycom ® & robmhood.com etrade com 8 mieactebrokers com

211.0M  299.7M 59.81M 63.08M 16.32M

Domain Organic ve. Pald
- Organic search B schwab.com 95.0% ee—— 5 0%
20008 Dommn Total raftio Desdzop L)
€ fidelity.com B3.4% we—— 16.6%
S @ schwab.com 43.5M 32 50 ee— ™
0% — .
' ® fidelity com 51.7M I 1M e 20 6M ¢ robinhood.com 86.9% - 13.1%
o 2 =
Direct ® robinhood com 7.5M 28M wmmmees 4TM b Paid soarch ¥ ctrade.com 78.4% w— 21.6%
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= Nav 2073 - Jan 2024 — e
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Competitor Content Gap Analysis To Drive Meaningful Insights (Cont..)
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Leveraging Paid Search Data
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Leveraging Synergies Between Paid and SEO

Keyword Monthly Search Volume SEO Positions g?#:’:g{ t(:/
reit 52,000 1.68 10 87
roth ira account 5,800 2.96 1 74
where to buy stocks 4,600 3.08 22 72
roth conversion calculator 4,300 0.56 1 10
invest in s&p 500 2,300 1.67 24 55
fundrise account 3,800 1.82 77 30
best stock brokers 1,800 2.25 79 77
schwaab 1,900 0.09 2 22
best stock broker 2,000 2.25 87 68
corporate bond rates 2,200 1.12 14 48
best brokerage 1,600 1.96 40 59
online broker 1,500 3.3 17 95
highest ira rates 1,700 1.22 68 26
401k to roth ira 1,500 1.79 10 30
s and p 500 index fund 1,500 1.72 10 71
@ rothsepira 1,100 1.39 10 50




@q

roth sep ira 1,100 1.39 10 50
online investing 1,400 4.7 5 97
transfer 401k to ira 1,400 2.71 1 59
retirement account types 1,800 1.28 12 81
ira distributions 1,900 0.75 4 66
roth iras 12,000 1.78 4 79
roth ira account open 1,000 7.68 3 69
buy stocks now 1,400 1.35 67 60
investment websites 1,200 3.74 10 95
stock account 1,100 5.25 4 91
rollover 401k to roth ira 1,100 1.99 3 41
how to transfer 401k to ira 1,100 3.18 3 56
roth ira rates 1,200 0.95 17 65
reit investment 1,200 2.16 6 85
brokerage firms near me 700 5.19 6 92
how to buy s&p 500 index fund 900 1.78 24 48
best investing platforms 900 2.89 74 72
ira conversion to roth 1,300 0.82 5 48
charles s 900 0.67 1 62
rollover roth ira 900 2.02 3 53
www.schwab 900 0.07 1 73
trade account 1,100 5.28 6 71
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rollover 403b toira

900

2.94

28

discount broker 900 2.52 >100 44
how much can i contribute to roth ira 900 0.25 1 69
brokerage account for beginners 700 4.88 26 72
how to start trading 1,000 2.29 53 52
custodial investment account 600 2.02 3 50
opening a brokerage account 800 8.38 3 64
stock investments 1,000 2.1 12 78
ira fund 800 2.17 7 73
how to do backdoor roth ira 1,000 0.99 4 42
Pr:]c;]v;/kc;? you get started investing in the stock 200 185 26 79
how to become an investor 800 1.81 73 36
online brokerage accounts 700 7.07 15 81
where can i buy stocks 700 3.29 20 73
roth ira backdoor 900 0.9 3 35
trading systems 600 1.61 >100 39
how do i buy stock 1,400 2.21 11 64
investing for teenagers 600 1.75 >100 21
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equity reit 600 1.19 9 46
best platform for day trading 600 4.38 >100 43
buying and selling stocks 700 2.13 40 70
stock market sites 700 2.74 69 99
stock accounts 600 5.25 3 92
interactive stock charting 500 3.15 >100 72
otc bulletin board 500 1.44 >100 37
charting software 600 2.96 >100 80
joint brokerage account 500 3.76 1 6
open an ira account online 500 9.38 7 57
roth ira best companies 500 3.33 40 58
stock trading company 500 2.81 16 91
should i rollover my 401k to new employer 600 1.4 3 19
how to invest in an ira 450 2 12 44
can i move my 401k to anira 450 2.46 1 53
best stock website 600 341 96 96
best online brokerage for beginners 450 2.91 >100 47
which ira is best for me 450 1.69 5 57
free stock trades 450 4.78 12 62
company ira 450 3.43 4 59
stock trading programs 600 2.85 22 81




ChatGPT 4 ~

£ You

schwab.com-paid-keywords-subdomai...
Spreadsheet

analyze the attached sheet

() ChatGPT
@ Finished analyzing v

The Excel sheet contains data on paid keywords for the domain schwab.com, focusing on the
| United States and Colombia. Here's a brief overview of the columns in the sheet:

* Keyword: This column lists the search keywords for which advertisements are paid.

* Monthly Search Volume: Indicates the average monthly search volume for each keyword.

* CPC (Cost Per Click): The average cost per click for the keyword in advertising campaigns.

* SEO Positions: The search engine optimization (SEO) position or ranking for the keyword.

* Keyword Difficulty: A metric that indicates how difficult it would be to rank for the keyword
organically (without paid advertisement), with higher numbers indicating greater difficulty.

FT

@puriprashant Aciuire, Amplfy. Advarce



Are You Massively Dependent on Paid?

CPC vs. SEO Positions with Regression Line CPC vs. Keyword Difficulty with Regression Line
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Are You Massively Dependent on Paid?

SEO Position vs. CPC
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Decrease in
CAC

Increase In

Quality

Content
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Content Gap Analysis

| Pos: Competitors in Top10 | X | Volume v KD v Intent v | Advanced filters @ | x|

Keyword Overlap
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Bridging the Gap
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People Also Ask

brokerage acoount for small business

‘ Interaciive Brokers

RN W itter nctiveirOkers 0O« SCoounts » sl

Small Business | Interactive Brokers LLC
Small Businesses A business brokerage account for corporations, partnerships. limited
labilty coporations and unincorporsing legal siruchums

Lower Coats - Global Markets Reporting and Analytics - Strength & Security

People also ask

Can a small business have a brokerage account?

A smail business brokerage account can give you the abllity to invest in stocks, bonds,
ETFs, CDs, and mutual funds. Returns from thaose investmants compound over tma
Selecting the right investmeants or allowing a financial advisor to do that for you could
17

generate high retumns. The S&P 500 is up over 17% in 2023

b Bluavire

s ews Dluogvire com - g

Types of Business Investment Accounts | Bluevine
Search for: Can a small business have a brokerage account?
Can | open a brokerage account for my LLC?

Can | open a Schwab account for an LLC?

60% of SERPs have a

People Also Ask
Showing Up

ADL
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Creating Compelling Content That Converts

Do you pay temas on & hrokerage account avery year?
Why no ane should use Brokerags accounts?
Bhould | kaep sll sy maney in & broksrage sccount?
D0 | have to report stocks on tases i | made lees than $10007
Haw much tax will | pay on my brokerage account?
Mow moch & oo much In a brokerage account?

Do milllgnaires use BIOerags accounts?

s It safe to keep millions in a brokerage account?

I$ It betzar to invest with or without 3 broker?

Is it better 4o invent with 3 Broker oc on your own?
How much money s safe i & brokarags socount?

s mormy safer in & Drokerage account than & bank?

urt.pedidnhhnn.bmbrqcmw?@

wm-mawnnuwmw@ @vmmnnc =a a8 mt?

Can | whdraw maoney from brokarage account?

) Mow much ahould | put Mto My brokerags account éach month?
Is It datter 2 mvast in Roth IRA or brokerage accourn?
Whan should | cash out my beoherage acoount?

What s the safest type of invastment?

Arw broberagn sccounts inaured by FDICT

Mow much maney 00 | need to inveat 1o make $3000 & month?
Mow much do | need to nvest to make 51,000 8 manth Y

MOW MUCh Maney 4o | Aeed to Inveet 1o make $4000 & month?
Is it batter to invest in 40% of brokerage accoumt?

What s the gownside of Roth?

Can | transfer my IRA to a brokemge account?

b-dunpm!@
mmmqmlmdfnr-bqunm@

Is it dettar 1o put monay in savings ar brokerage sccountT
What s Detier than a Leokeisge acoount?

% My money safes in & bank of brokerage?
What is the &0 20 20 rule?

I8 It smart to put maney In a brokerage account?
5 it amart o have & brokerage sccount?

Maw much ahould | have In o Brokerage account?
What i the safest broker?

Can banks seize your money If aconomy falls?

Whare is the safest place ts put your money? Lt FT
EhouE ik my baigregte by KEyWords PEopEUse.com ||

uire, Amplify, Acdvance.

% u brokerage acoount ke & bank account? ()




Case Study | INVESTMENTS

Keywords ranking in the top 10
increased by 204%

CAC decreased by -52%

Fobruary 2024
Avg. organc rraffic
\ 2 February 2024
\\ /," "xl ® Avg. onganic traffic 44514
.. =, X > ® Ay paid tuffic 2,388
SEO Traffic increased by =
o +108% i N e
93 a 1
February 2024
YWOrCk 30,
' 14,
50 a
Ji]
® 410
£
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NATIONAL

— DEBT RELIEF —

Case Study | FINANCE

Metrics Competitors + Locations v @ Years iM

Performance

Referring domains Avqg. Domain Rating

Organic pages Avg. paid traffic

Avg. organic traffic value

@puriprashant

6M 1Y 2Y

Avg. URL Rating 4 Avg. organic tr

SEO Traffic increased by +42%

5Y Al Monthly :

CAC decreased by -28%

Avq. paid traffi

2
March 2024
® Avg. organic traffic 130,829
_ ® Avg. paid traffic 43,112
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Optimizing for Featured Snippet/Zero Box Ranking

(\‘ \QS’ I < Hability insurance covers X 7 O C ‘g

Liability coverage pays for property damage and/or injuries to
another person caused by an accident in which you're at fault.
This coverage is required by most states to legally drive your
vehicle. Liability coverage is broken down into 2 parts: property
damage and bodily injury.

GEICO
G

hipa Awww. geco com » aboulinsurance » auto » labilit

Automobile Liability Insurance Coverages - GEICO
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A achieve Case Study | LOANS

Metrics Competitors v Locations v | Years ™M 6M 1Y 2Y 5Y Al Monthly v
Performance
Referring domains Avg. Domain Rating Ava. URL Rating 4 Avg. organic traffic
Ava. organic traffic value Organic pages Avq. pald traffic Ava. paid traffic cost Crawled pages
SEO Traffic increased by
+280%
e
March 2024
—e Avg. organic traffic 38,197

- Leads increased by +340%
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IGoogIe’s Ranking Algorithm Quality Matters

“From my point of view, | would tend not to

of Google’s Ranking focus on the total number of links to your
~450/ Algorithm Depends on site, or the total number of domain links to
0 content Marketing/Link your website, because we look at links in a
Backs very different way.”
Components of Google's Ranking Algorithm “We try to understand what is relevant for a
According to 72 SEOs Surveyed for SEOmoz's Biennial Search Ranking Factors Website, hOW much ShOUld we Welgh these
Lk Popiiity of the Speciic P iy Aty of ol Dot individual links, and the total number of

22 33% _ 23.87% links doesn’t matter at all. Because you
/ﬁ.._;:“ - N could go off and create millions of links
5 30% across millions of websites if you wanted
Aol 1508 | to, and we could just ignore them all.”
External Links to the Page Traffic + CTR Data
20.26% 6.29%
Registration + Hosting Data
On-Page Keyword Usage 691 %

15.04%

Google Search
Advocate
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Content Lift: Content Marketing Tool to Drive SEO Rankings
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Turnkey Publishing Process

Keyword Idea/Title Content

)

Creation

ADLEFT
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AlsoAsked

Content Quality - m
@ grammarly Web[Z4

Copyscape Hemingway
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I Leveraging Digital Marketing Tools To Drive Insights

. ] 7 ] - ] App
Keyword Analysis Technical SEO Link Analysis Competitive Analysis Webmaster Tools

Googleids | saeg@mingfiog hrefs [———— Google  similarweb

Search Console

= O) o *on i
SemrusH Xenu's Link Sleuth me ¥ . ©* searchmetrics blﬁg

MAJESTIC

©* searchmetrics m &' SimilarWeb @ APP ANNIE
i[ank watch .iilink Detox aum
grepw»rds

ADLEFT

: i e el e
©@puriprashant Accuine, Smplify, Scheanoe



To Sum it Up!

* Increasing SEO traffic to >100% of Paid Search Reduces CAC by ~60%
* Synergize efforts between SEO & Paid Search

e Leverage Competitor Analysis to Derive Meaningful Insights

* Create content that converts via

People also ask
Featured snippets

Invest in Content Marketing/Link Back to Increase Authority
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Questions? Please Reach Out!

Download a Copy of the Deck

PRASHANT PURI
CEO & Co-Founder, AdLift

Inc.
m in/prashantpuri

@ prashant@adlift.com
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I The Al Toolbox To Drive SEO Traffic ADLEFT

Keyword Research

@L KeywordSearch 9—: 2 W
keywrds.ai

Article/Blog Ideas @ growthbar copy. ai anyword {.) Jasper

Text to Video & PICTORY 0 invideo sa2 wave.video m

Video to Text SPEECHTEXT et © P vidotxt
Image @ DALL:E 2 B\ Midjourney W synthesys

Video Creator {} synthesia &R PICTORY & DEEPBRAIN A/ sTupios
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