Case Study: Luminous

Luminous Increased
Non-Branded Impressions by +343% Y/Y

Objective

The primary objective, therefore, was to establish Luminous as the First choice

of brand for Home Electricals, Solar & Power solutions categories in the digital

space via a comprehensive SEO Digital Strategy to improve the Brand Visibility

Organically.

Approach

Correction of basic Website Hygiene

Improving the overall Keyword Rankings for the website.

Improving the Home Electricals Category Keyword rankings in top 5.
Improving the Solar Category Keyword rankings in top 5.

Improving the Organic Traffic YOY
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Icon Inverter

Icon Series is an Unprecedented, Revolutionary Inverter Series

that promises to be an Iconic jewel in the Inverter Battery

Market. A pure Sine Wave Inverter Series which features an
Integrated Inverter Battery Design and an elegant

Pearl White coloured dedicated battery enclosure

that adds a premium Ultra Modern Look to your
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