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12https://colab.research.google.com/drive/1dfq8fo9abRF1zM9Yc7jXVBG2EUOJ6Qlb#scr
ollTo=EiZXwOU241XM

Input: List of URLs you need to 
do keyword research 

Script crawls those URLs and 
using GPT, recommends the 
best 10 keywords mapped to 

that URL

Script crawls those URLs and 
using GPT, recommends the 
best 10 keywords mapped to 

that URL

GPT classifies keywords into 
Category

GPT maps keywords to 
Search Intent: Informational, 
Navigational, Transactional 

and Commercial



13https://colab.research.google.com/drive/1dfq8fo9abRF1zM9Yc7jXVBG2EUOJ6Qlb#scr
ollTo=EiZXwOU241XM



Source: Google Analytics | aHref



Source: Google Analytics | SEMRush



Keyword Avg. Search Volume Ranking

olive sweatshirt 390 17

grey hoodie 49,500 >100

mens casual shirt 22,200 51

casual shirt 22,200 >100

black sweatshirts 22,200 >100

mustard casual shirt 22,200 >100

yellow casual shirt 22,200 >100

blue hoodie 22,200 >100

brown shirt 49,500 >100

brown cotton shirt 110,000 >100
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Source: SEMRush



Source: keywordspeopleuse
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Source: SEMRush
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Source: SEMRush
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Source: GSC

Next Step: Optimize 
for Rankings
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Unbounce



https://www.adlift.com/blog/creating-blog-posts-that-convert-a-guide-for-marketer/s/

Source: Pictory



1 People also ask

Content Creations &
Optimization



60% of SERPs have a People Also Ask  

1

People also ask



1

People also ask



2 Featured Snippet
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2
Featured Snippet



32

2
Featured Snippet
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2
Featured Snippet



2
Featured Snippet

2.2K Keywords 
with ~5.3M 

Search Volume



3 Quora



Technical SEO

Souce: Instant Commerce



Technical SEO
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INTERNAL LINKS

Increasing the # of Interlinks within 

your website increases Non-

Brand Impressions

Source: Google Search Console/AdLift Data

Technical SEO
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Technical SEO

Tool: Screaming Frog



Competitor Analysis

Tool: SEMRush



Source: SEMRush & SimilarWeb

Competitor Analysis
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