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Quick Intro
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We’re going to cover
• The Effects of Increasing SEO Traffic/Revenue on Customer Acquisition Costs 

(CAC)

• Focusing on content to drive SEO ROI

• Creating compelling content

• Synergize efforts between SEO & Paid Search

• Invest in the 59% (PAA, Videos, Quora, Featured Snippets)

• Competitive Analysis

• Content Marketing/Link Backs
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The Effects of Increasing SEO Traffic/Revenue on CAC
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>100%

>80 to 99%

>50 to 79%

-10%-20%-30%-40%-50%-60%-70%

SEO
 as a % of Paid Search (Sessions)

Reduction in Customer Acquisition Cost (CAC)

>25% to 49%

R E S E A R C H

As % of SEO Increases, CAC Decreases Significantly
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SEO Is the Highest Driver of ROI Across Any Digital Channel
R E S E A R C H
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Paid CPCs are 3X to 50X+ Higher than SEO eCPCs 

R E S E A R C H
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37%

22%

17%

14%

10%

SEO/Organic Search

Paid Search

Display

Paid Social

Other

Sites That Invest in SEO, Drive Upwards of 35% Traffic From SEO
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Key Areas to a Content Focused SEO Approach
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Content Focused 
SEO

Keyword Analysis

Competitive 
Content Gap 
Analysis

Content
Creation (Text)

SEO

Content 
Marketing/Linkbacks

Content
Creation (Video)

Interlinking
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Accelerate Keyword Research with AI

12

Keyword Analysis

https://colab.research.google.com/drive/1dfq8fo9abRF1zM9Yc7jXVBG2EUOJ6Qlb#scr
ollTo=EiZXwOU241XM

Input: List of URLs you need to 
do keyword research 

Script crawls those URLs and 
using GPT, recommends the 
best 10 keywords mapped to 

that URL

GPT classifies keywords into 
Category

GPT maps keywords to 
Search Intent: Informational, 
Navigational, Transactional 

and Commercial

Output: a list of URLs with 
Keywords, Category and 

Search Intent
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Accelerate Keyword Research with AI

13

Keyword Analysis

https://colab.research.google.com/drive/1dfq8fo9abRF1zM9Yc7jXVBG2EUOJ6Qlb#scr
ollTo=EiZXwOU241XM
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Leveraging Synergies Between Paid 
and SEO

Source: Google Analytics | SEMRush

SEM Data SEO Data

Keyword Analysis
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Creating Compelling Content That 
Converts

15
Source: SEMRush

Content Creation 
(Text)
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Creating Compelling Content That Converts 
(Cont..)

Content Creation 
(Text)
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‘People Also Ask’ vs. 
Featured Snippets

60% of SERPs have a People Also Ask  
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1

2

Creating Compelling Content That Converts 
(Cont..)

Content Creation 
(Text)
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Source: SEMRush

Content Creation
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ChatGPT Prompts to Write & Optimize Content

20
Source: SEMRush

Content Creation 
(Text)



@puriprashant #CMWorld

Getting Creative with Prompts

21

Keyword Research Identify 10 SEO keywords 
related to [topic]/[URL]

Create a list of 5 SEO 
keywords related to the 
following product 
description [product 
description].

Blog Titles Write 3 examples of 
alternative blog post titles 
with higher CTR for [topic].

Make the blog post titled 
[title] more catchy

Blog Articles Write a detailed outline for 
a blog post titled [title] 
with a 2-level heading 
structure."

As an SEO expert, create a 
blog article on [topic 
name]. Target digital 
marketing experts, use 
intriguing tone.

Content Creation 
(Text)
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This Works! 

22
Source: GSC

Started creating AI 
generated articles 

in March 2023
Created 240 AI 

articles in 3 months

Resulted in 
~650K 

Impressions

Next Step: Optimize 
for Rankings
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Improve Existing Content

Start with pages with high 
impressions and low rankings
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Improve Existing Content (Cont..)

Layer this with Word count and 
Internal Links data
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Let’s Broaden Our SEO Lens

41% Organic Results
59% Includes Knowledge 
panel + Top stories + Videos 
+ Tweets + People also ask + 

Local pack + Featured 
snippets

Invest in the 59%

Invest in Driving Authority

Featured Snippet

Content Creation 
(Text)
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Optimizing for Featured Snippet/Zero 
Box Ranking

Content Creation 
(Text)
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Optimizing for Featured Snippet/Zero 
Box Ranking

Content Creation 
(Text)
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Optimizing for Featured Snippet/Zero 
Box Ranking

Content Creation 
(Text)



@puriprashant #CMWorld

Optimizing for Featured Snippet/Zero 
Box Ranking

2.2K Keywords 
with ~5.3M 

Search Volume

Content Creation 
(Text)
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Leveraging Existing Blog Posts to Create 
Videos

30

83% of marketers generate leads 
through video marketing - Wyzowl

83%

Including a video 
on your landing 
page can boost 
your conversion 

rate by up to 80% 
- Unbounce

80%

Content Creation
(Video)
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AI Can Turn Text into Videos Within Minutes
 

https://www.adlift.com/blog/creating-blog-posts-that-convert-a-guide-for-marketer/s/

Source: Pictory

Content Creation
(Video)
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Leveraging Content to Scaling 
Interlinking Across Your Website

32
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Increasing the # of Interlinks within 

your website increases Non-
Brand Impressions

Source: Google Search Console/AdLift Data

Interlinking
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Advance Internal Linking using Screaming Frog

33

Tool: Screaming Frog

Interlinking
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Competitor Content Gap Analysis To Drive Meaningful 
Insights

Competitor Analysis

Tool: SEMRush
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Content 
Marketing & 

Increasing The 
Authority of 

Your Website 

Keyword Analysis

Competitive Analysis

Reporting

Technical SEO

Content
Creation

SEO

Content 
Marketing/Linkbacks
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Google’s Ranking Algorithm 
“From my point of view, I would tend not 
to focus on the total number of links to 
your site, or the total number of 
domain links to your website, because 
we look at links in a very different way.”

“We try to understand what is relevant 
for a website, how much should we 
weigh these individual links, and the 
total number of links doesn’t matter at 
all. Because you could go off and 
create millions of links across millions 
of websites if you wanted to, and we 
could just ignore them all.”

John Mueller 
Google Search 
Advocate 

~45%
of Google’s Ranking 
Algorithm Depends on 
Content Marketing/Link 
Backs 

Quality Matters
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Content Lift: Content Marketing Tool to Drive SEO Rankings
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The Turnkey Publishing Process
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Keyword 
Research

Idea/Title 
Concepts

Content 
Creation

Content Quality SEO Quality

Content Quality Process That Works
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The AI Toolbox To Drive SEO Traffic

Keyword Research

Article/Blog Ideas

Text to Video

Video to Text

Image 

Video Creator
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Content Marketing Case Study:
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Content Marketing Case Study:
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>100%

>80 to 99%

>50 to 79%

-10%-20%-30%-40%-50%-60%-70%

SEO
 as a % of Paid Search (Sessions)

Reduction in Customer Acquisition Cost (CAC)

>25% to 49%

R E S E A R C H

As % of SEO Increases, CAC Decreases Significantly
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Case Studies of Clients We Work With

INDIA
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To Sum it Up!

• Increasing SEO traffic to >100% of Paid Search Reduces CAC by ~60%

• Synergize efforts between SEO & Paid Search

• Optimize existing content to drive SEO traffic 

• Invest in the 59% (PAA, Featured Snippets, Video)

• Leverage Competitor Analysis to Derive Meaningful Insights

• Invest in Content Marketing/Link Back to Increase Authority
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PRASHANT PURI 
CEO & Co-Founder, AdLift Inc.

in/prashantpuri

prashant@adlift.com@

Questions? Please Reach Out!
If You’d Like a Copy of the Deck  - email: prashant@adlift.com

Download the Deck 
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