


Why AI Is Selective About Financial 
and Healthcare Brands ?

A data-led analysis of how Google AI Overviews, ChatGPT, and 
Perplexity decide which brands earn visibility in high-stakes search 4 
and how financial and healthcare brands can close the gap using AI 
citation intelligence.

Data Period: Jan 3 Apr 2026



AI is Not Neutral in YMYL Categories
It actively filters brands 4 elevating those with the right trust architecture and making others 
invisible before a user ever reaches a website.

65.33%
Health Query AIO Rate

Highest of any YMYL category

93%
AI Mode Zero-Click

Sessions ending without a click

4.4x
Conversion Multiplier

LLM-referred vs. organic search visitors

Tesseract, AdLift's AI search visibility platform, provides the measurement 
infrastructure to act on every recommendation in this analysis.



HEALTHCARE

The Policy vs. Practice Gap

Google's E-E-A-T guidelines demand the highest standards for medical 
content, yet AI search is far more volatile. SE Ranking's 2026 research 
reveals 65.33% of health queries now trigger an AI Overview 4 the 
highest rate of any YMYL category.

A staggering 65.6% of health AIO citations come from sources 
lacking clinical or editorial oversight.

As Google tightens criteria and pulls AIOs from high-risk medical 
queries, a "Trust Gap" is widening. Only brands with verifiable clinical 
authority signals will remain visible. Those relying on legacy SEO 
without AI-specific trust architecture are already being filtered out.

Source: SE Ranking, YMYL Study, Jan 2026



FINANCE

The Architecture vs. Authority Gap
Traditional brand size is no longer a reliable predictor of AI visibility. Finance 
queries trigger AIOs at 41.67%, but with a restrictive average of just 9 cited 
sources per response.

1
Who Dominates?

Comparison giants like NerdWallet and Bankrate 4 not major 
global banks 4 dominate AI finance results.

2
Why They Win

These platforms use "question-answering" content architecture 
specifically built for LLM retrieval.

3

The Structural Crisis

If your content isn't architected for synthesis, AI defaults to the 
intermediaries. Shift from "ranking for keywords" to "optimising for 
retrieval."

Source: Conductor AEO/GEO Benchmarks, Jan 2026



The Zero-Click Reality
Across every search format, users are increasingly never leaving the AI 
interface. The stakes for AI-layer visibility have never been higher.

93%

AI Mode Sessions

End without a single click to any website

58.5%

Traditional Search (US)

Zero-click rate in standard Google results

43%

AI Overview Sessions

End without a click despite showing cited sources

If your brand isn't cited in the AI response, you don't exist for 93% of 
AI Mode users.



How AI Filters YMYL Brands

You cannot "rank" in AI. You can only enter or exit its consideration set. 
The three major platforms reward the same foundation.

Google AI Overviews

Only 10.7% of URLs and 16% of domains overlap between AI 
Overviews and AI Mode. Brand reputation from traditional search 
does not automatically transfer.

ChatGPT & Perplexity

Domains with 32,000+ referring domains are 3.5x more cited. 
Domains active on Trustpilot, G2, or Yelp are 3x more likely to be 
chosen as a source.

Source: SE Ranking Citation Study, Nov 2025



Quantifying the Trust Gap

The Finance Citation Paradox

NerdWallet and Bankrate dominate not because of brand fame, but because 
they have structured content libraries built for AI retrieval.

The Conversion Multiplier

LLM-referred visitors convert 4.4x better than organic search visitors 4 they 
arrive after AI has already synthesised and compared options.

The Randomness of Rank

SparkToro (Jan 2026): top brands appear in 55%377% of responses, but list 
position is random. Consistent visibility requires crossing a "corroboration 
threshold."



THE ADLIFT + TESSERACT FRAMEWORK

Closing the Trust Gap
Tesseract automates 603100 prompt runs per query across Google, ChatGPT, Gemini, 
and Perplexity. A single AI check tells you nothing 4 volume is everything.

Establish Visibility 
Percentage

Measure how often your 
brand appears, not where 

it ranks.
Build Verifiable 
Authority

Focus on clinical citations, 
professional 
endorsements, and 
regulatory filings.



Closing the Trust Gap

Structure for 
Retrieval

Move to "answer-first" 
content with FAQ schema. Earn Third-Party 

Corroboration

Use ContentLift to earn 
expert quotes in high-
authority publications and 
build AI consensus.

Monitor 
Continuously

Google AIO coverage 
swung 9 percentage 

points in just four months. 
Quarterly audits are 

insufficient.



Strategic Implications for Decision 
Makers

¦  Risk: The Synthesis Blindspot
20% of Americans are now heavy LLM users. If you're absent from 
the AI layer, you lose the decision-formation stage. By the time a 
buyer verifies your brand on Google, the shortlist is already set.

� Opportunity: Compounding Trust
The signals that earn AI citations 4 third-party mentions, expert 
quotes 4 also amplify your traditional SEO and Paid Media quality 
scores.

Is your brand in the AI consideration set for your category?

The brands building citation signal now will be structurally harder to 
displace than those waiting for the perfect measurement.



Start With What You Can Measure

The trust gap is real. Tesseract gives you the volume of prompts 
needed for statistically valid Brand Share of Voice across every major 
AI platform.

Book a Demo

Found this valuable? Share this post with your marketing team.

https://tesseract.adlift.com/

